
Ricoh Group Integrated Report 2024 02

Ricoh Group
Integrated Report
2024

R
ico

h
 G

ro
u

p
 In

teg
rated

 R
ep

o
rt 2024

• For comments and inquiries concerning this report, please contact us at the relevant address below.

• Regional headquarters

This publication was printed on a RICOH Pro series machine.

Note: In this report, corporate and product names are the trade names and trademarks or registered trademarks 
of their respective companies.

North America

Ricoh USA, Inc.

300 Eagleview Boulevard, Suite 200

Exton, PA 19341, U.S.A

Phone: +1 610-296-8000

Central and South America

Ricoh Latin America, Inc.

2700 South Commerce Parkway, Suite 201

Weston, FL 33331, U.S.A.

Phone: +1 954-745-3300

Europe, Middle East and Africa

Ricoh Europe PLC

20 Triton Street, London NW1 3BF, UK

Phone: +44 20-7465-1084

Asia Pacific

Ricoh Asia Pacific Pte. Ltd.

20W Pasir Panjang Road, #04-28 Mapletree Business City,

Singapore 117439

Phone: +65 6474-0777

Ricoh Company, Ltd.

Communication Strategy Center

3-6, Nakamagome 1-chome, Ohta-ku, Tokyo 143-8555, Japan

Phone: +81 3-3777-8111 (switchboard)

Online form: webform.ricoh.com/form/pub/e00088/integrated-report_en
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