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TOKYO, Mar. 15, 2013 – Ricoh Company, Ltd. (Ricoh) announces that Ricoh is going to 
strengthen its business structure in the Asian market.  
 
Ricoh has been expanding its marketing and sales in Asia Pacific region as well as China after 
establishing Ricoh Asia Pasific Pte. Ltd (RA) in Singapore in 1996 and Ricoh China Co., Ltd. 
(RCN) in Shanghai in 2003 as regional headquarters. In response to the rapid changes in the 
Asian market such as the globalization of Chinese companies, Southeast Asian, Hong Kong, 
and Taiwanese companies’ expansion into mainland China, as well as the growth in emerging 
markets, Ricoh is enhancing its business strategy in those areas. This structure is designed to 
meet customer needs more quickly and efficiently. 
 
By sharing resources and expertise that RA and RCN have accumulated in Asia Pacific region 
and China, Ricoh more efficiently help Chinese firms expand their business in the Asia-Pacific 
market as well as companies in Hong Kong, Taiwan, Southeast Asia who are enlarging their 
business in mainland China. In addition, Ricoh will be able to provide even better product and 
service line-up by increasing the speed and quality of marketing. 
 
 Ricoh also aims to integrate RA and RCN’s IT infrastructures, education systems, human 
resources, and supply chain management to realize more efficient operation. Additionally, to 
provide the ideal services to Asian customers, Ricoh will pool its talent to maximize expertise in 
the region.  
 
The new management structure comes into effective on April 1, 2013.  
 
 

| About Ricoh | 
Ricoh is a global technology company specializing in office imaging equipment, production print 
solutions, document management systems and IT services. Headquartered in Tokyo, Ricoh Group 
operates in more than 200 countries and regions. In the financial year ending March 2012, Ricoh 
Group had worldwide sales of 1,903 billion yen (approx. 23 billion USD). 

The majority of the company's revenue comes from products, solutions and services that improve the 
interaction between people and information. Ricoh also produces award-winning digital cameras and 
specialized industrial products. It is known for the quality of its technology, the exceptional standard of 
its customer service and sustainability initiatives. 

Under its corporate tagline, imagine. change. Ricoh helps companies transform the way they work 
and harness the collective imagination of their employees. 

 

For further information, please visit 
 www.ricoh.com/about/ 
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