m Profile of Organization/Major Product Lines

Ricoh Co., Ltd., was established in Japan on February 6,
1936. The Ricoh Group consists of Ricoh Co., Ltd., 306
subsidiaries, and 11 affiliates.* The Ricoh Group engages
in activities on a global scale that include the development,
production, marketing, after-sales services, and recycling
of office equipment including copiers and printers in five
regions around the world (Japan, the Americas, Europe,
China, and the Asia-Pacific region). The Group has
approximately 83,500 employees.

* The definition of a subsidiary/affiliate follows the U.S. Generally Accepted

Accounting Principles (U.S. GAAP), which differ slightly from the definition
given in Japan’s GAAP.

Ricoh Head Office

Ricoh Bldg., 8-13-1, Ginza, Chuo-ku, Tokyo
104-8222, Japan

Main number: +81-3-6278-2111
http://www.ricoh.com/

Ricoh Group Brands

The Ricoh Group markets products under
the following brand names.
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Office Solutions

® Imaging Solutions

Digital copiers, color copiers, analog copiers, printing ma-
chines, facsimiles, diazo copiers, scanners, multifunction

printers (MFP), printers, and related supplies and mainte-
nance services, related software, and others

® Network System Solutions

Personal computers, servers, networking equipment,
network-related software, applications, services and sup-
port, others

Industrial Products

Thermal media, optical devices, semiconductors, electronic
component units, measuring instruments, and others

Optical disk-compatible products, digital cameras, and
others





