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Targeted Period/Scope of This Report

Targeted Period Scope of Collection of Environmental Impact 
and Environmental Accounting Data

Data

This report describes the sustainable environmental 
management activities of the Ricoh Group in fiscal 2008 
(April 1, 2008 to March 31, 2009).

The environmental impact and environmental accounting 
data are taken from the Ricoh Group’s major business 
sites in five regions—Japan, the Americas, Europe, China, 
and the Asia-Pacific region—and as such, may differ from 
Ricoh Group data presented elsewhere in this report, e.g., 
in the organization profile. The Ricoh name refers to Ricoh 
Co., Ltd, not the Ricoh Group as a whole.

Environmental impact and environmental  
accounting data: fiscal 2008 data 
Descriptions in articles and chronological 
tables: fiscal 2008 data (in principle)

�M��Important Organizational Changes Made  
During the Report Period
	As of August 1, 2008, Ricoh Elemex Corporation 
became a fully owned subsidiary of Ricoh Co., Ltd. 
through a stock exchange. 
	On October 31, 2008, acquisition of IKON Office 
Solutions, Inc. (IKON. Consolidated number of 
employees: about 24,000 (as of September 30, 2008); 
consolidated sales: USD 4,167 million [term ended 
September 2008]) by Ricoh Americas Corporation 
(RAC. Regional sales headquarters of Ricoh Co., Ltd. 
for the Americas) was completed. IKON, as a result, has 
become a fully owned subsidiary of RAC.

�M��Past and Future Reports
The Ricoh Group has published annual environmental 
reports every year since 1997, which covered fiscal 1996. 
The 2009 Report in English was issued in September 
2009. The 2010 Report in English will be issued in 
September 2010.

Environmental impact and environmental accounting data 
are collected from Ricoh’s production and non-production 
sites and Ricoh Group companies that have established 
their own sustainable management systems.

�O Japan
�M��Ricoh production sites:

	 Atsugi Plant, Hatano Plant, Numazu Plant, Gotemba Plant, 
	 Fukui Plant, Ikeda Plant, Yashiro Plant
�M��Ricoh non-production sites:

	 Head Office, Ohmori Office, Ricoh System Center, Shin-Yokohama  
Office, Ricoh Service Parts Center 1, Research and Development 
Center, Software Research Center, Toda Technical Center, Applied 
Electronics Laboratory, Technology Center

�M��Ricoh Group major manufacturing subsidiaries:

	 Tohoku Ricoh Co., Ltd.; Hasama Ricoh, Inc.; Ricoh Unitechno Co., Ltd.; 
Ricoh Optical Industries Co., Ltd.; Ricoh Keiki Co., Ltd.;

	 Ricoh Microelectronics Co., Ltd.; Ricoh Elemex Corporation; 
	 Ricoh Printing Systems, Ltd.; Yamanashi Electronics Co., Ltd. 1

�M��Ricoh Group major non-manufacturing subsidiaries:

	 Ricoh Logistics System Co., Ltd.; Ricoh Hokkaido Co., Ltd.; Ricoh 
Tohoku Co., Ltd.; Ricoh Sales Co., Ltd.; Ricoh Chubu Co., Ltd.; Ricoh 
Kansai Co., Ltd.; Ricoh Chugoku Co., Ltd.; Ricoh Kyushu Co., Ltd.; 
Ricoh Technosystems Co., Ltd.; Ricoh IT Solutions Co., Ltd.; Ricoh 
Business Expert, Ltd.; Other sales subsidiaries; Part Component 
System Co., Ltd. 2; Ricoh Leasing Co., Ltd. 1; Ricoh San-ai Service 
Co., Ltd. 1; Other sales subsidiaries in Japan

�O The Americas
�M��Manufacturing subsidiary:

	 Ricoh Electronics, Inc. (U.S.A.)
�M��Non-manufacturing subsidiaries:

	 Ricoh Americas Corporation (U.S.A.)
	 Ricoh Canada Inc. (Canada) 1 
	 Ricoh Latin America, Inc. (U.S.A.) 1

�O Europe
�M��Manufacturing subsidiaries:

	 Ricoh UK Products Ltd. (U.K.)
	 Ricoh Industrie France S.A.S. (France)
�M��Non-manufacturing subsidiaries:

	 Ricoh Europe PLC (U.K.) and other sales subsidiaries in the region

�O China
�M��Manufacturing subsidiaries:

	 Ricoh Asia Industry (Shenzhen) Ltd. (China)
	 Shanghai Ricoh Facsimile Co., Ltd. (China)
	 Shanghai Ricoh Digital Equipment Co., Ltd. (China)
	 Ricoh Thermal Media (Wuxi) Co., Ltd. (China) 1

�O Asia-Pacific Region
�M��Non-manufacturing subsidiary:

	 Ricoh Asia Pacific Pte. Ltd. (Singapore) and other sales subsidiaries 
in the region

����	�&�O�W�J�S�P�O�N�F�O�U�B�M���J�N�Q�B�D�U���E�B�U�B���P�O�M�Z
����	�&�O�W�J�S�P�O�N�F�O�U�B�M���B�D�D�P�V�O�U�J�O�H���E�B�U�B���P�O�M�Z
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Data Corporate Philosophy/General Principles on the Environment/Management Philosophy/ 
Principles of the Environmental Reporting

Corporate Philosophy

The Ricoh Group’s corporate philosophy “The Spirit of Three Loves” was 
established by its founder, Kiyoshi Ichimura. He explained the philosophy as 
follows: Everyone at least loves himself/herself. As time passes, however, 
this feeling of love grows and expands to include all people, plants, and 
animals in the world. This philosophy drives the Ricoh Group toward better 
sustainable environmental management.

Management Philosophy

Ricoh’s management philosophy was formally introduced in 1986 based on 
the corporate philosophy of “The Spirit of Three Loves” in order to establish 
and nurture the corporate culture and system to ensure survival in a time 
filled with increasing change, information-oriented societies, diverse values, 
and more intense competition.

—The Spirit of Three Loves—
Love your neighbor
Love your country

Love your work

Environmental Principles Principles of the Environmental Reporting

Ricoh introduced the Ricoh Environmental Principles, which are based 
on its management philosophy, in 1992 and revised them in 1998, 2004, 
and 2008. These principles show Ricoh’s commitment to sustainable 
environmental management and are widely disclosed to the public through 
various media, including Web sites. Based on these principles, Ricoh Group 
companies have independently established and managed their own rules 
regarding the environment according to their business type.

In fiscal 2001, Ricoh established principles of environmental reporting, 
which comprise requisites for providing information useful to stakeholders 
when they make their decisions on sustainable environmental management. 
The environmental reporting is based on corporate accounting principles 
as no official principles or terminology have been developed for sustainable 
reporting.

Basic Policy
As a global citizen, the Ricoh Group is obligation-conscious of 
environmental conservation. In addition, we strive to honor our 

environmental responsibilities and concentrate group-wide efforts in 
environmental conservation activities, implementation of which 

we believe to be as significant as our business operations.

Action Guideline
1.	Achieve superior targets 

Complying with laws and regulations as a matter of course, we dutifully fulfill 
our environmental responsibilities, setting targets that go ahead of those that 
society currently requires, and by achieving these, create economic values. 

2.	Develop innovative environmental technologies 
We will take steps to develop and promote innovative environmental 
technologies that will give increased value to our customers and can be 
utilized by various people. 

3.	Encourage all employees to participate in environmental activities 
In all our business activities, we strive for awareness of environmental 
impact, thereby involving all Ricoh employees in implementing continuous 
improvements to prevent pollution, and use energy and natural resources 
more efficiently. 

4.	Be attentive to product lifecycle  
To provide our products and services, we spare no effort to reduce 
environmental effects in all stages of the product lifecycle, from procurement, 
manufacturing, sale, and logistics, to usage, recycling, and disposal. 

5.	Improve employees’ environmental awareness  
We at Ricoh wish each employee to be attentive to a broader range of social 
issues and mindful of enhancing environmental awareness through proactive 
learning processes, designed to commit the employee to environmental 
conservation activities according to his or her responsibility. 

6.	Contribute to society  
By participating in and supporting environmental conservation activities, we 
will contribute to creating a sustainable society. 

7.	Optimize communication with stakeholders  
Ricoh Group will expand its environmental conservation activities with 
stakeholders. In addition, we will fully communicate and proactively 
cooperate with our stakeholders to reassure communities of our 
dependability and commitment to the environment. 

		  February 2008

1.	The environmental reporting must contain true statements about 
companies’ state of sustainable environmental management 1.

2.	The environmental reporting must fairly represent the results of all the 
sustainable environmental management activities 2.

3.	The environmental reporting must clearly represent the facts necessary for 
stakeholders not to misjudge the environmental impact of companies 3 & 4.

4.	The environmental reporting must continuously reflect the principles 
and procedures of basic data processing and representation methods 
every fiscal year and may not change those principles, procedures, and 
representation methods without good reason 5.

Notes:
1.	 “Companies” refer to the Ricoh Group as a whole, Group companies, and/or their 

business sites, depending on the coverage and level of the report.
2.	 The avoidance of disclosing negative information shall not be regarded as a fair 

representation of all information.
3.	 The state of companies’ environmental risk management shall be included in the 

information stakeholders use in decision making.
4.	 Significant subsequent events shall be described in the report. Subsequent events 

refer to events that occur during the period from the day after the reporting period 
ends to the date the report is completed. Such events may influence the state of 
companies’ sustainable environmental management from the next fiscal year onward.

Examples of significant subsequent events are as follows:
a)	 Critical damage caused by environmental pollutants and similar causes
b)	The announcement and implementation of large environment-related 
	 investment projects
c)	 The assignment and transfer of significant environment-oriented 
	 business transactions
d)	Significant, controversial environment-related cases that arose or were solved
e)	 The announcement of significant development in environment-oriented technologies

	 Subsequent events disclosed as notes are useful as supplemental information to 
determine the state of companies for future sustainable environmental management.

5.	 Ongoing applications may be cancelled only if there is good reason and it has 
been determined that environmental reporting would be more rational if it followed 
procedures or if there were changes in representation. “Good reason” includes 
significant changes in company management policies, business reorganization, 
drastic technological innovation, and amendments in and the abolition of relevant 
laws, regulations, and standards.

Our Purpose	 To constantly create new value for the world at the 
interface of people and information

Our Goal	 To be a good global corporate citizen with reliability 
	 and appeal
Our Principles	 • To think as an entrepreneur 
	 • To put ourselves in the other person’s place 
	 • To find personal value in our work
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Data Index by Term

Chemical substance control

Chemical substance management system (CMS)

Clean development mechanism (CDM)

CO2 Reduction

Comet Circle

Commitment 

Corporate environmental accounting

Credit for emissions

27–30

27, 28, 31, 32

37

33–37

14

7

58

37

C Page

Development of environmental technologies

Dialog with stakeholders

Dry washing technologies

19

75

20

D Page

Forest Ecosystem Conservation Projects

Forest recovery and afforestation

74, 75

74, 75

F Page

Gaiaia (environmental website)

GELJET

Global eco action

Global Environment Month Symposium

Green Centers (Collection centers)

Green marketing

Green procurement

Green procurement/purchase 

69

22

67

75

26

9, 48, 49

31

31, 65

G Page

High-efficiency equipment 35

H Page World Exhibition of Copying Machines 66

W Page

Underground water contamination 44, 45

U Page

VOC 27, 30

V Page

Zero-Waste-to-Landfill 38, 41

Z Page

Year 2020 Mid-Term Environmental Impact Reduction Goals

Year 2050 Long-Term Environmental Impact Reduction Goals

Year 2050 Long-Term Environmental Vision 

15, 16

15, 16

15, 16

Y Page

Three Ps Balance

Tool to visualize the CO2 emitted (Parts manufacturing) 

Tool to visualize the CO2 emitted (Product use) 

13

32

49

T Page

Segment environmental accounting

Socially responsible investment index

Soil contamination

SRI indices

Strategic Management by Objectives (SMO)

Super Fresh-up Day 

Sustainable environmental management conference

Sustainable environmental management indicators

Sustainable environmental management information system

58

7

44, 45, 47

7

53

46

64

5, 6

55

S Page

REACH Regulation

Recovery centers

RECO-View RF tag sheet

Recyclable design

Recycled copiers

Recycled paper 

Recycling information system

Reduction in packaging materials

Reflective display  

Resource-circulating toner cartridge 

Resource-recirculating eco packaging

RICO2RET

Risk management 

28

26

23

12, 25

12, 25, 26

31

26

26, 40, 41

20

26

26

32

43, 54

R Page

PCBs

Penalties and fines

Prevention of global warming

Principles of the environmental reporting

PxP toner

44

54

33–37

77

22

P Page

QSU technology 22

Q Page

Asbestos

Audit of waste disposal service providers

Awards 

44

39, 40

7

A Page

Biodiversity conservation 

Biodiversity Guidelines

Biomass plastic/toner

68–75

68

20

B Page

National Museum of Emerging Science and Innovation (Miraikan)

Natural energy

Nature seminars

66

36

63, 73

N Page

Japan Business Initiative for Conservation and Sustainable Use of Biodiversity (JBIB)

Joint Article Management Promotion-consortium (JAMP)

70

29

J Page

Lifecycle assessment (LCA)

Live office 

Logistics/Transportation

Long-Term Environmental Vision 

20

49

50, 51

15, 16

L Page

Management System for Chemical Substances Contained in Products

Manufacturing reform 

Map of Corporate Activities and Biodiversity

28

11

70

M Page

Innovations in manufacturing processes

Integrated environment impact

International Science & Engineering Fair (ISEF)

ISO 14001

35, 36

5, 57, 58

67

53

I Page

Eco balance

Eco funds

Ecotoday

Energy-saving mode

Energy-saving products/technologies

Environmental accounting

Environmental action plan

Environmental advertisements

Environmental communication

Environmental education/awareness-raising

Environmental impact information system

Environmental industrial revolution

Environmental labels

Environmental liabilities

Environmental management system

Environmental principles

Environmental report publication 

Environmental reports issued by business sites

Environmental study website for children 

Environmental volunteer leaders

Environmental volunteers

Environmental website 

Environment-Conscious Social Contribution

External recognition 

57–60

7

75

23, 47

22, 23

6, 57, 58, 61

17

66

65–67

63, 64

55

4

20

44

52–54

77

65

65

75

73

71, 72

65, 69

71–75

7

E Page
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Please send all comments and inquires regarding this report to:

● The Americas
Ricoh Americas Corporation
Environmental Management and Product Compliance
19 Chapin Road BLDG. C Pine Brook, NJ 07058 USA
Phone: +1-973-808-7645   Facsimile: +1-973-882-3959
E-mail: environmentinfo@ricoh-usa.com
http://www.ricoh-usa.com

● Europe, Africa, and the Middle East
Ricoh Europe PLC
66 Chiltern Street, London W1U 4AG, United Kingdom
Phone: +44-20-7465-1000   Facsimile: +44-20-7224-5740
E-mail: emo@ricoh-europe.com
http://www.ricoh-europe.com

● Asia and Oceania
Ricoh Asia Pacific Pte. Ltd.
Regional Environmental Management Group
103 Penang Road #08-01/07, VISIONCREST Commercial, Singapore 238467
Phone: +65-6830-5888   Facsimile: +65-6830-5830
E-mail: webmaster@rapp.ricoh.com
http://www.ricoh-ap.com

● China
Ricoh China Co., Ltd.
17F., Huamin Empire Plaza, No.728 Yan An Xi Road,
Shanghai, China  P.C 200050
Phone: +86-21-5238-0222   Facsimile: +86-21-5238-2070
E-mail: contact@rcn.ricoh.com
http://www.ricoh.com.cn/

● Japan
Ricoh Co., Ltd.
Corporate Environment Division
Ricoh Bldg., 8-13-1 Ginza, Chuo-ku, Tokyo 104-8222, Japan
Phone: +81-3-6278-5209   Facsimile: +81-3-3543-9347
E-mail: envinfo@ricoh.co.jp
http://www.ricoh.com/environment/
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