Editorial Policy of the Ricoh Group

O Basic Concept in Publishing the Report

To contribute to the development of a sustainable society and to earn the

public’s trust, the Ricoh Group has established social responsibility for each

stakeholder sphere and is developing its business independently and
responsibly to achieve the high goals it has set for each sphere.

This report discloses the major activities that we consider important in
meeting the expectations of our stakeholders.

This fiscal year in particular, we have tried to offer more information on
creating products that impress our customers. This is the most important

value for the Ricoh Group as a manufacturer, responsible for offering better

products to our customers.

O Reporting Policy

In compliance with the Ricoh Group CSR Charter, the Ricoh Group reports
CSR activities in a variety of areas (integrity in corporate activities, harmony

with the environment, respect for people, and harmony with society) in a
systematic and comprehensive manner, to enable readers to easily
understand the disclosed information.

O Preparation Process

In the report preparation process, the Ricoh Group tried to introduce as
many opinions from its stakeholders as possible in implementing its
Plan-Do-Check-Act (PDCA) process.

2007 Report

2008 Report

B Analysis of questionnaire

We analyzed opinions compiled from the 2007 Report readers’
questionnaires.

H Establishing an editorial committee

To present as broad a perspective as possible in the report,
including our overall business operations over the entire year,
members for the editorial committee were chosen from each
division to provide information of their own section, to prepare
the report in a comprehensive manner.

M Hearings

We visited each of our sections and affiliates to conduct
hearings, in order to gain a full understanding of any special
information concerning the section or affiliate needed to clarify
operational points to be reported from a CSR point of view.

H Dialogue with stakeholders

We offered opportunities for opinion exchange with CSR
specialists outside the company. While receiving valuable
advice, the participants were also able to share common values
concerning the Ricoh Group’s CSR activities, helping them to
notice important matters they had previously been unaware of
(See page 51 for details).

H Opinion exchange with employees

We heard the opinions of our employees on various occasions:
through discussions with representatives of employee-led social
contribution activity groups and opinion exchanges with female
employees raising children (See page 36 for details).

B Analyzing evaluations by external
evaluating organizations

We analyzed the results of evaluations of our CSR activities and
reporting methods by external organizations, and reflected them
in this year’s report.
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