Corporate Social Responsibility

Corporate Philosophy/Management Philosophy/Ricoh General Principles on the Environment

The Ricoh Group’s corporate philosophy was Ricoh introduced the Ricoh General Principles on the
established by its founder, Environment, which are based on its management
philosophy, in 1992 and revised them in 1998.These
principles show Ricoh’s commitment to sustainable
management and are widely disclosed to the public
through various media, including websites. Based

Kiyoshi Ichimura. He explained the philosophy as
follows: Everyone starts by loving himself/herself. As
time passes, however, this feeling grows and

expands to include all people, plants, and animals in on these principles, Ricoh Group companies have
the world. This philosophy drives the Ricoh Group independently established and managed their own
toward better sustainable management. rules regarding-the environment according to their

business type.
Corporate Philosophy

Love your neighbor

Ricoh General Principles on the Environment

Love your country

Love your work Basic Policy
~The Spirit of Three Loves— Based on our management principles, we recognize environmental

conservation as one of the most important missions given to

mankind, and we regard environmental conservation as an
integral element in all our business activities. We, therefore,

assume responsibility for environmental conservation and

approach this on a companywide basis.
Ricoh’s management philosophy was formally
introduced in 1986 based on the Company'’s Action Guideline
corporate philosophy in order to establish and

nurture the corporate culture and system so that 1. Not only do we comply with all domestic and overseas
survival in a time filled with increasing change, environmental regulations, but we also set our own targets to
information-oriented societies, diverse values, and reduce stress on the environment in consideration of social
more intense competition could be ensured. expectations, and we endeavor to attain our targets.

M t Phil h 2. We strive to promote technological innovation while at the
anagemen 1Hoso . . . s . .

d pay same time maintaining and improving our environmental
conservation systems.

M& 3. In development, design and operation of factory facilities, we

always consider their impact on the environment, and we
To constantly create new value

: strive to prevent pollution, to utilize energy and resources
for the world at the interface of people P P ’ &Y

. . effectively, and to reduce and dispose of waste products in a
and information

responsible manner.

4. At every stage, from planning, development, design, procure-
Our Goal ment and production to sales, logistics, use, recycling and
disposal, we offer products and services which have minimal

To be a good global corporate citizen ; ; . ) i
environmental impact and give maximum consideration to

with reliability and appeal a

5. Through environmental education, we strive to raise awareness

Our Principles of all our employees in order to develop a social viewpoint

that enables them to conduct environmental activities under

To think as an entrepreneur their own responsibility.
To put ourselves in the other
< ol . .
person’s place 6. In every country and region where we conduct our business,
To find personal value in our work we maintain close ties with the local communities and we

contribute to society by publicizing our activities and

assisting environmental conservation activities.




Corporate Social Responsibility

Establishment of the Ricoh Group CSR Charter

Ricoh Group Corporate Social Responsibility (CSR) Charter

As the Ricoh Group’s role and influence as activities, the Ricoh Group now covers was established on January 1, 2004 in

a global citizen and a member of society many countries around the world and is response to the need for common values

made up of people with various values. The and activity principles that can be shared

Ricoh Group CSR Charter, which enshrines

the Group’s corporate activity principles,

increases, so too does its social responsibilities.
As a result of the enhanced globalization globally across the Group.

and group management Of its corporate

To grow as a respected enterprise, the Ricoh Group must fully discharge
its corporate social responsibility (CSR) from a consistent global perspective and
throughout every aspect of its operations. To ensure this, the following principles are to be observed,
with the proper social awareness and understanding, compliant with both the letter and
the spirit of national laws and the rules of international conduct.

@ Integrity in Corporate Activities

@ Respect for People

1. Every company in the Ricoh Group will develop and
provide useful products and services, with high
quality, safety, reliability and ease of use, while
maintaining security of information and giving proper
consideration to the environment.

2. Every company in the Ricoh Group will compete fairly,
openly and freely, maintaining normal and healthy
relationships with political institutions, government
administration, citizens and organizations.

3. Every company in the Ricoh Group will take
responsibility for managing and safeguarding its

own information and that of its customers.

® Harmony with the Environment

6.

Every company in the Ricoh Group will, quite apart
from corporate group activities, maintain a working
environment that is safe and that makes it easier for
its staff to do perform their duties, respecting their
richly individual characteristics and encouraging their

autonomy and creativity.

. Every company inthe Ricoh Group will respect the rights

of all those connected with it, and will seek to create a
cheerful working environment, free of discrimination.

. No company in the Ricoh Group will permit forced labor

or child labor, and none will tolerate the infringement
of human rights.

® Harmony with Society

4. Every company in the Ricoh Group will take
responsibility, as a citizen of the world, working
voluntarily and actively to preserve the environment.

5. Every company in the Ricoh Group, and all employees
of each company, will seek to implement technologi-
cal innovations that reflect environmental concerns
and will participate in ongoing activities to preserve

the environment.

e,

10.

il

Every company in the Ricoh Group will, as a good
corporate citizen, actively engage in activities that
contribute to society.

Every company in the Ricoh Group will respect the
culture and customs of its country or region, and will
operate so as to contribute to their development.
Every company in the Ricoh Group will engage in the fullest
possible communications with society, seeking actively
to provide the proper and unbiased disclosure of
corporate information.

Ricoh Group Code of Conduct

Ricoh established the Ricoh Group Code
of Conduct by revising the Ricoh Business

with society and the global environment
together with the establishment of the
Ricoh Group CSR Charter. Please refer to
Ricoh’s Web site for details.

Code of Conduct to reflect more responsible

corporate activities that achieve harmony
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